
CORPORATE COMMUNICATIONS

REVOLUTION
SOCIAL MEDIAAND THE

A Web 2.0 Summit for Internal Communicators, Marketers and PR Pros
August 13-15, 2008    eBay Corporate Headquarters, San Jose, CA

AND RAGAN COMMUNICATIONS PRESENT:

eBay and Ragan have joined forces to 
bring communicators a “can’t-miss” event 
at the ultimate technology venue!
Choose from two conference tracks packed with best practices 
to start conversations with employees, consumers, influencers 
and the media:

Social Media for Internal Communicators:
•  Boost employee engagement levels through the roof  

with a cutting-edge intranet

•  Turbocharge employee productivity with the latest  
social media tool

•  Give employees their own version of Wikipedia and watch 
innovation take flight

Social Media for PR & Marketing Pros:
•  Use video to broaden the conversation between consumers 

and the media

•  Generate daily buzz for your brand with blogs and social  
networking sites

•  Kick the pants off e-mail press releases with a state-of-the-
art social media newsroom

Three dynamite 
keynotes:

eBay’s communication team ratchets 
up the “Wow!” factor with its amazing 
social media channels for employees

Steve Crescenzo’s  
all-new list of winners 
and sinners in social 
media has never been 
more inspirational… 
or frightening 

Disney Resorts’ PR Chief Duncan 
Wardle looks at how the social media 
revolution will change PR’s job forever

Go inside eBay, one of the first companies built  
on the Internet, and learn how they:

•  Use blogs and video to rally a wired  
work force around the brand

•  Give outside audiences an unparalleled 
voice in their internal operations

•   Leave no detail to chance when  
understanding the opinions of their  
most important asset: employees

•   Engage employees and customers  
to become environmentally friendly

Conference Exclusive: Take a tour of eBay’s all-new “green workspace,”  
one of the most environmentally advanced business buildings in the U.S.

Featuring top social media  
communicators from:
•  Microsoft’s Xbox
•  General Motors
•  Sony Electronics 
•  Casio America
•  Johnson & Johnson
•  The Coca-Cola Company
•  SAS
•  And more!

Four ways to register
1  Call 800.493.4867

2  Fax the registration form  
to 312.861.3592

3  Browse  
www.ragan.com/ebay08 

4  Mail the registration form to 
Ragan Communications 
111 E. Wacker Dr., Ste. 500 
Chicago, IL 60601

Early bird deadline:
Register by June 20  
to save up to $200!

Sponsored by:

Consulting



How to give employees the 
social media tools they crave 
—without giving the lawyers  
a coronary

Social media tools like 
blogs and podcasts are 
great on the Internet—
where there are no 
lawyers controlling the 
information flow, no 

approval processes and no bureaucratic 
red tape choking all creativity. But what 
about behind the firewall, where all those 
things inhibit a communicator’s ability  
to use the new tools? Can internal  
communicators harness the power  
of blogs, podcasts, message boards,  
social networking and other Web 2.0 
technologies? Yes, they can. And Steve 
Crescenzo has the proof. In this fast- 
paced workshop, you’ll learn how to:

•  Set up “lawyer friendly” blogs and discus-
sion boards that can start dialogues 
within the company—without causing 
the attorneys to wet their pants

•  Launch interactive podcasts that entertain, 
inform and educate your work force—
without spending hundreds or even 
thousands of dollars

•  Persuade management that social media 
tools are business tools which can generate 
a true ROI—not “soft” communication 
tools without a business purpose

•  Use social media tools to solve senior 
management’s biggest headache: 
attracting and retaining talent

Steve Crescenzo is a popular writer, blogger, 
podcaster and seminar leader. He heads 
Crescenzo Communications, a full-service 
consulting firm specializing in employee 
communications. 

The intranet of the future:  
How to remake your corporate 
intranet to match the power 
of the Web

Intranets are mad as hell, 
and they aren’t going to 
take it anymore! While 
Internet phenomena like 
MySpace, Facebook, 
YouTube and Digg are 

redefining the way people interact when 
they are away from work, many intranets 
remain in the days of blinking text and 
stagnant content. Social media is banging 
on the door of today’s internal communica-
tors, screaming, “Let us do for your 
intranets what we did for the Net!” In this 
interactive workshop, discover how RSS 
feeds, blogs, podcasts and social network-
ing tools can propel your intranet from 
1997 to 2008 and beyond. You’ll discover:

•  How today’s Internet advances can 
transform your intranet into a critical 
business tool

•  How to determine where your current 
site fits in the “Intranet Spectrum”—
Does your intranet facilitate a more open 
or closed culture?

•  Important research you can use to persuade 
senior management to invest in upgrading 
an existing intranet

•  Ways to implement Web technology to 
deliver the information and experience 
your employees need using blogs, RSS 
feeds, social polling and other cool stuff

•  Workshop bonus: Get a glimpse into the 
future of intranets

Nova Newcomer is an internal communication 
consultant, whose successful experience 
encouraging safe and open dialogue between 
managers and employees for a multibillion-dollar 
global business inspired her to create Chatter Mill. 
Nova’s work on Chatter Mill has been featured in 
The Ragan Report and other industry publications. 
Nova is also a requested speaker at corporate 
communication events. 

Social media relations:  
New (and old) strategies  
for getting your stories told

You’ve got pitches. They 
want stories. You’re 
pushing your “latest win.” 
They’ll trash every press 
release that uses that 
phrase. You tend to duck 

bad news. They can smell it. Reporters and 
PR people have very different needs, but 
that doesn’t mean they don’t need each 
other. Media relations is all about relation-
ships, and in this workshop, you’ll find out 
how social media can help you bridge the 
gap between the reporter and the reported. 
Popular Ragan seminar leader Jim Ylisela 
will demonstrate how these powerful new 
tools can help all PR professionals with 
their time-honored objective: getting their 
stories told. You’ll learn how to:

•  Use blogs and podcasts to demonstrate 
the expertise of your leaders and attract 
media attention

•  Fine-tune your writing and storytelling 
skills, no matter which medium you choose

•  Package your stories with Web-based 
video and audio

•  Enhance the existing e-mail press releases 
with the latest social media tools

•  Use your Web site to drive the conversation 
about your products and industry

•  Launch an executive blog to help get your 
story told when your company is hit with 
negative press

•  Keep an eye on what bloggers are saying 
about your company and how to respond 
when you’re mentioned or maligned

Jim Ylisela is an award-winning journalist and the 
president of Ragan Consulting.

Wednesday, Aug. 13, 1:00 p.m.-4:00 p.m.
Pre-Conference Workshops:

Don’t wait, last year’s event at Southwest Airlines sold out!
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Price: $345 each



Luncheon Keynote SeSSion: 
thurSday, auguSt 14, 12:30 p.m.-2:15 p.m.

The good … the bad … and the dull:  
Winners and sinners in social media

Social media tools are changing the way 
people communicate. Blogs, social networking 
sites, RSS, podcasts, vidcasts, Web video … 
these tools are quickly becoming the norm, 
rather than the exception. But are people 
using these tools properly? Unfortunately, 
the answer too often is no. Popular speaker 
and social media expert Steve Crescenzo 

will pull examples from dozens of organizations to show you: 

•  The single biggest communication mistake organizations make 
when it comes to using Web 2.0 tools

•  How communicators are (intentionally and unintentionally) using 
social media to change perceptions of their organization 

•  Exciting examples that internal communicators are using to 
reach and engage employees

•  How to learn from the mistakes that other people are making— 
so you can benefit from their experience 

•  The dos and don’ts of using social media to communicate
Through his work as a consultant, blogger, podcaster and seminar leader,  
Steve Crescenzo has helped thousands of communicators improve their print 
and electronic communication vehicles.

SPeciaL Keynote SeSSion: 
Friday, auguSt 15, 9:00 a.m.-10:00 a.m.

Where is the social media juggernaut  
taking the PR profession? Vision and insights 
from Disney Parks

The world of communications  
is currently being turned upside 
down with the consumer 
playing a much more pro-
active, participatory role than 
ever before. Couple that with 
the increasing ability of 
consumers to choose exactly 

which brands they will engage with in the future. Add into the mix 
the biggest dilemma facing brands today—control versus credibili-
ty—and you have a recipe for change that is accelerating at 
breakneck speed. In this session, the global PR chief for Disney 
Parks offers his vision on where social media is heading and 
insights into how Disney Parks is evolving to meet these new 
dynamics. Using case study examples from Disney’s own social 
media PR campaigns, this groundbreaking session will provide 
fresh insights into the Web 2.0 phenomenon and what it means for 
the PR industry as a whole.
Duncan Wardle is the vice president of Global PR Integration for Disney Parks.

The Keynotes

oPening Keynote SeSSion: 
thurSday, auguSt 14, 9:00 a.m.-10:00 a.m. 

Take a peek inside eBay’s  
internal communication toolbox

Every day, eBay’s 
employees are busy 
creating social com-
merce on the Web, 
which leaves little time 
for connection and 
engagement. How 
does eBay keep its 
wired workforce in 

sync with the CEO’s agenda, the customer and its culture? During 
this kick-off session, see the future of employee communications 
come to life as eBay’s internal communication group demonstrates 
how they use Web 2.0 to communicate with its 15,000 wired 
employees around the world. Walk away amazed and inspired as 
you discover how one of the first companies built on the Internet 
exploits the power of that medium to kick-start a meaningful 
conversation between employees and leaders about its business 

strategy. And still engages through the tried-and-true method of 
face to face. Discover how eBay:

•  Uses podcasts and Web radio to reach its people

•  Uses company social networking to connect workers around  
the world

•  Develops business acumen by connecting its people to the 
community of eBay customers

•  Connects its leaders and employees with blogs

•  Creates a YouTube-like experience for workers

•  Offers employees the ability to create their own blogs and 
MySpace-style pages, boosting collaboration and productivity 
like never before

Session bonus: You will also hear from influential FOICs—or 
Friends of Internal Communication—who everyday act as the 
informal network, partners, champions and key participants in the 
communication process. These FOICs will be there live to give you 
firsthand accounts of how vital communication is to their jobs. 

David Knight is the vice president of internal communication for eBay.  
Peter Vogt is the senior director of internal communication and  
employee engagement for eBay. Catherine Roberts is director of  
internal communication for eBay.
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Track 1:
Social Media for Internal Communicators

day one • thurSday, auguSt 14, 2008

9:00 a.m.-10:00 a.m. 
 Opening KeynOTe SeSSiOn: 
Take a peek inside eBay’s internal communication 
toolbox
Details on Page 3

Morning Break: 10:00 a.m.-10:15 a.m.

10:15 a.m.-11:15 a.m.
Create a global intranet which fires up employee 
engagement
Intranets are no longer taking a back seat to the company’s public 
Web site. That is certainly true at Johnson & Johnson, where their 
Web team created a global intranet site for its 4,000 IT professionals 
which encourages a dialogue between leadership and their employees. 
Patty Crowley of Johnson & Johnson unveils the future of employee 
engagement by showing the critical role that a corporate intranet can 
and will play in connecting a workforce to the organization’s 
business objectives. You will learn how to: 

•  Effectively incorporate interactive and social media such as Web 
video, wikis and blogs into an intranet

•  Add employee profiles to drive more traffic to your site 

•  Generate content submissions from employees across  
the organization

•  Prove that a portal is having a direct business impact on  
employee engagement

Patty Crowley is the portal and e-Communications manager in the global IT 
communications department at Johnson & Johnson, one of the largest health 
care companies in the world. 

Break: 11:15 a.m.-11:30 a.m.

11:30 a.m.-12:30 p.m.
How social media is obliterating the lines between 
PR and employee communications
The employee communication profession is in turmoil. As more and 
more employees participate in blogs and social networks outside of 
work, communicators are actually losing control of the messages 
they spend so much time crafting. In this provocative session, Shel 
Holtz will dissect social media’s infiltration of the profession, and 
why it’s so important for internal communications to buck the  
“org chart” by helping their colleagues in HR, PR and the C-Suite 
manage the employee messages that go beyond the 9 to 5 work 
day. You’ll discover:

•  How employees are using social media to engage their friends 
(and even your customers) in conversations about their jobs  
and the company’s brand

•  Whether employee communication has a role in addressing 
customer service issues that arise in blogs

•  How to prepare employees to serve as brand ambassadors  
in social networks

•  Where internal communications should participate in online 
knowledge-sharing activities

•  Why most traditional internal communication tools are still valid, 
and how to use them in this new environment

Shel Holtz, ABC is principal of Holtz Communication + Technology. He is  
a leading international futurist and social media expert. Shel is also the  
co-host of the weekly podcast The Hobson & Holtz Report. 

12:30 p.m.-2:15 p.m.
 LuncheOn KeynOTe SeSSiOn: 
The good … the bad … and the dull: Winners and 
sinners in social media
Details on Page 3

2:30 p.m.-3:30 p.m.
How to give employee collaboration a B-12 shot with 
Sharepoint technology
Transforming an intranet into a communication tool that fosters 
project collaboration between employees can be a daunting 
challenge, especially if you don’t have dedicated resources. In this 
session, take a page from Microsoft’s intranet playbook and learn 
how Sharepoint technology has changed the way employees there 
get and share information online. This session will cover: 

•  Simple ways you can use Sharepoint as a communication and 
collaboration tool for your employees

•  How Sharepoint allows you to update site content with little  
to no resources

•  Navigation and content ideas for building an effective  
Sharepoint site

•  How to “dress up” a Sharepoint interface

•  Techniques for measuring site usage
Michele Davis is the senior internal communications manager for Microsoft’s 
Xbox and Games for Windows Group.

extended Break: 3:30 p.m.-4:00 p.m.

         day one • thurSday, auguSt 14, 2008
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Register by June 20 to save up to $200!
Don’t miss your chance for an inside look at eBay’s 
corporate culture and top engagement techniques. 
Last year’s event at Southwest Airlines sold out! 
Register today.

Early bird deadline:



4:00 p.m.-5:00 p.m.
How measurement helps eBay understand and 
respond to its most important asset: Employees
At eBay, the voice of the customer is vital. That goes for employees 
as well. That’s why eBay puts a premium on making sure it under-
stands employee attitudes and perceptions of the company and its 
business direction. See eBay’s commitment to effective communication 
measurement during this lively discussion. You’ll learn how eBay’s 
internal communication program takes a full, 360-degree view of 
measurement to capture the voice of employees and uses that 
information to create an on-target communication strategy.  
Discover how eBay:

•  Uses the Watson Wyatt ROI study to benchmark its internal 
communication effectiveness against best in class

•  Conducts a communication audit to shape and evolve communi-
cation and drive understanding of employee engagement

•  Uses real-time feedback and employee input to ensure communi-
cation is effective

Peter Vogt is the senior director of internal communication & employee 
engagement for eBay. Greg Gordon is vice president of research and strategy 
for LC Williams & Associates. Kathryn Yates is global director of communication 
consulting at Watson Wyatt Worldwide.

5:00 p.m.-6:30 p.m.
cocktail Party Sponsored by eBay

day two • Friday, auguSt 15, 2008

9:00 a.m.-10:00 a.m.
 SpeciAL KeynOTe SeSSiOn: 
Where is the social media juggernaut taking the PR 
profession? Vision and insights from Disney Parks
Details on Page 3

Morning Break: 10:00 a.m.-10:15 a.m.

10:15 a.m.-11:15 a.m.
Crescenzo’s powerhouse writing tips for  
social media
Social media is changing everything about corporate communications, 
but no more so than in the one tool you should use every day: words. 
Each day, you communicate in print and online, and blogging adds 
to the style and variety of your messages. Join Steve Crescenzo in a 
fun, example-packed session that will send you back with new ideas 
and fresh approaches to writing in this new medium. Learn how to:

•  Focus on clear, conversational writing, storytelling and reporting

•  Practice the fundamentals of blog writing—whether you’re writing 
your own blog or someone else’s

•  Develop different blogs for different audiences, including leader-

ship blogs, editor blogs and PR blogs

•  Use blog posts to develop stories and solve problems on the job
Steve Crescenzo is a popular writer, blogger, podcaster and seminar leader. He 
heads Crescenzo Communications, a full-service consulting firm specializing  
in employee communications. 

Break: 11:15 a.m.-11:30 a.m.

11:30 a.m.-12:30 p.m.
Communicating “family style”: Bringing employee 
conversations to the table with Web 2.0
The intranet home page for SAS is the foundation of the company’s 
voice. It’s the place where employees gather, much like a family at 
the dinner table—and where there’s plenty of room for different 
ideas, perspectives and opinions. In this groundbreaking case study, 
learn how SAS pulls off this style of employee communication on a 
corporate intranet. Learn how to:

•  Give employees’ voices more weight without jeopardizing the 
voices and direction of company leaders 

•  Create your own version of Wikipedia—“Saspedia” is now in its 
third year and dishing up millions of hits 

•  Use collaborative technologies to pass good ideas (and concerns) 
around 

•  Allow obstacles to be put on the table to empower leaders at all 
levels to seek real change 

Becky Graebe is the internal communications manager for SAS and has 
responsibility for the company’s internal Web 2.0 strategy.          day two • Friday, auguSt 15, 2008
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Are you a member of Ragan Select?
 
If not, you’re missing out on great archived stories on 
Ragan.com, free toolkits on a variety of topics and  
discounts to all Ragan conferences and workshops. 
 
That includes this conference! Want to save $250 off  
the standard price? Call 800.493.4867 and speak to  
a customer service representative. 
 
Become a member of Ragan Select when you register for 
this conference—and your membership pays for itself! 

select



Track 2:
Social Media for PR & Marketing Pros

day one • thurSday, auguSt 14, 2008

9:00 a.m.-10:00 a.m. 
 Opening KeynOTe SeSSiOn: 
Take a peek inside eBay’s internal communication 
toolbox
Details on Page 3

Morning Break: 10:00 a.m.-10:15 a.m.

10:15 a.m.-11:15 a.m.
How GM’s social media continues to dazzle, amaze 
and engage the public 
As one of the early adopters of corporate blogging, GM has blazed a 
trail for all other corporate communicators to follow when using social 
media tools. From its widely-read Fastlane blog to its new GMnext 
social media “supersite,” the automaker continues to set the standard 
for how companies should engage an online community. In this powerful 
session, you’ll go behind the scenes of GM’s innovative social media 
communications program and learn how they use blogs and podcasts 
to broaden the conversation with the public. You’ll discover:

•  GM’s new and innovative way of responding to comments and 
questions on its Fastlane blog

•  How GM is using YouTube to reach a wider audience in the 
blogosphere

•  How GM uses its social media tools to engage activists in a 
conversation about GM’s business strategy

•  An overview of GMnext, the automaker’s new social media site that 
combines podcasts, live chats and blogs to engage consumers

•  How GM uses wikis to reach critical constituencies: the media and 
retirees

Christopher Barger is the director of global communications technology for 
General Motors.

Break: 11:15 a.m.-11:30 a.m.

11:30 a.m.-12:30 p.m.
Your toughest blogging questions finally get answered
How do you bring a global company into the world of social media? 
How do you persuade upper management you need to start a blog? 
What should you expect when your company starts a blog? These are 
some of the pressing questions confronting many communicators 
today. Social media is changing the way companies communicate 
with their consumers. No one knows this better than Rick Clancy, 
senior vice president of corporate communications for Sony Electronics 
Inc. Rick and his team recently brought the corporate giant into the 
world of social media with the launch of the Sony Electronics Blog. 
Rick will share his experiences as host of the blog and answer those 
questions everyone has on their mind, including:

•  How to convince a corporate company to think differently?

•  How to integrate social media into traditional PR practices?

•  What is the value and ROI in blogging?

•  How do you work with lawyers, marketers and top management 
on blogging policies?

•  How do you deal with the challenges in writing and maintaining a 
corporate blog?

•  How do you address the issue of blog transparency?

•  How do you handle comments and feedback from consumers?
Rick Clancy is senior vice president of corporate communications for Sony 
Electronics Inc. and host of the Sony Electronics Blog.

12:30 p.m.-2:15 p.m.
 LuncheOn KeynOTe SeSSiOn: 
The good … the bad … and the dull: Winners and 
sinners in social media
Details on Page 3

2:30 p.m.-3:30 p.m.
Build the online newsroom of the future: A social media 
press site that delivers news now—and everywhere 
Every communicator recognizes the need to keep the company’s Web 
site stocked with current news, but thanks to Web 2.0, this form of 
communication may be dying on the vine. Enter social media news-
rooms that many leading companies like GM Europe and Virgin 
Megastores are adopting for their ability to reach hundreds of bloggers, 
online journalists and customers, who can spread the word about 
their products faster than the mainstream press. See the future of 
online media relations in this session and learn how social media 
newsrooms will kick the pants off e-mail and those old-fashioned 
“press center” landing pages in delivering buzz, media attention and 
customer excitement for your messages. Discover:

•  Examples of how companies are using social media newsrooms 
to distribute news quickly and broadly

•  Features of a social media newsroom, which allow PR pros to 
include images, audio and video with ease

•  How the newsroom’s social bookmarking feature allows visitors  
to share news instantly with colleagues and other blogs

•  How to use this type of online newsroom as a crisis communica-
tion tool

•  How to integrate a social media newsroom with existing Web sites
Joel Postman is the principal of Socialized, a consultancy that helps companies 
make effective use of social media in corporate communications, marketing 
and public relations.

         day one • thurSday, auguSt 14, 2008
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2:30 p.m.-3:30 p.m.
 BOnuS SeSSiOn: 
Give your external audiences a seat at the management 
table with a corporate blog
eBay has been involved in social media and blogging for a number of 
years now. Starting with the eBay Developer Blog back in 2004 and 
through today, there are a variety of official company blogs that address 
key aspects of its business, community and technologies. Their latest 
blogging platform, launched in April 2008 is the eBay Ink blog; a social 
media forum which allows the company’s management and users to 
engage in candid conversations about the company’s business 
operations. Nothing is out of bounds on the blog, and users have 
free rein to express their opinions and feedback straight to eBay’s 
managers. Find out how eBay’s innovative use of social media has 
given its external audience not only a voice, but also a seat at the 
company’s management table. Discover how:

•  eBay Ink gives users and outside influencers an authentic look at 
eBay’s internal operations

•  eBay employees play a critical role in posting content and responding 
to outside audiences across a number of blogging platforms

•  The blog incorporates both senior management and external blogs 
into the conversation with users

•  eBay Ink’s chief blogger provides transparency and remains 
externally credible all while being on eBay’s payroll 

Richard Brewer-Hay is the editor-in-chief of the eBay Ink blog.

extended Break: 3:30 p.m.-4:00 p.m.

4:00 p.m.-5:00 p.m.
It’s easy being green: How eBay engages both its 
employees and customers around going green
Being green is red hot right now for many companies, and on the 
minds of many employees. At eBay, the Green Team has led the 
effort to create awareness and opportunity to go green, both at work 
and at home. In this extraordinary case study, you’ll hear from the 
team leading eBay’s Green initiative, who will discuss how eBay:

•  Helps its customers integrate “green” into their process

•  Communicates green to its employees, and educates them on 
green initiatives

•  Introduces benefits that are green specific and employee driven

•  Changed the way it communicates to be more green conscious

Session Exclusive: At the end of the session you’ll get a chance to 
visit eBay’s new building—B17—one of the most environmentally 
advanced business buildings in the country. 
Gary Dillabough is the general manager of eBay Green. Libby Reder is the 
global citizenship program manager for eBay. 

5:00 p.m.-6:30 p.m.
cocktail Party Sponsored by eBay

day two • Friday, auguSt 15, 2008
9:00 a.m.-10:00 a.m.
 SpeciAL KeynOTe SeSSiOn: 
Where is the social media juggernaut taking the PR 
profession? Vision and insights from Disney Parks
Details on Page 3

Morning Break: 10:00 a.m.-10:15 a.m.

10:15 a.m.-11:15 a.m.
The new PR coup: How to win a publicity bonanza in 
the blogosphere
For Casio, the 25th anniversary party for its G-Shock watch brand is 
shaping up to be the biggest night in the company’s history. The 
company’s PR pros invited 100 bloggers to attend which got the 
blogosphere buzzing about the party and Casio brand. With this session, 
learn the nuts and bolts behind this new form of a PR coup that makes 
Casio’s brand the focal point of the blogosphere. Discover how to:

•  Target the right social media for your communication needs

•  Generate social media buzz and get your messages across to  
the public

•  Measure the “word of mouth” that results from a social media 
campaign

Plus: Straight talk about Web 2.0: Successes and failures with social 
media campaigns
Melissa M. Keklak is the public relations manager of Casio America, Inc.

Break: 11:15 a.m.-11:30 a.m.

11:30 a.m.-12:30 p.m.
How Coke uses social media to get consumers buzzing 
about its brand 
Instead of pouring all of their marketing efforts into traditional media, 
Coca-Cola uses the power of Web 2.0 to garner consumer attention 
for its products. The pay off: Cherry Coke has 100,000 friends on its 
own MySpace page, while thousands of Second Life citizens are busy 
designing new vending machines for the 3-D world. In this session, learn 
more about Coca-Cola’s creative online campaigns and why innovation 
is the key ingredient to successful social media marketing. Find out how:

•  Coca-Cola’s digital marketing strategy works to generate more 
than 3,000 mentions for its products every day

•  Coca-Cola keeps up with the social media chatter by monitoring 
who’s saying what to whom about its products 

•  Coke’s new blog—Coca-Cola Conversations—is turning consumers 
into lifelong brand champions

•  Engage other bloggers and other communities in a conversation 
about your brand 

Adam Brown is director of digital communications for The Coca-Cola Company.

 day two • Friday, auguSt 15, 2008
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CORPORATE COMMUNICATIONS

REVOLUTION
SOCIAL MEDIAAND THE

A Web 2.0 Summit for Internal Communicators, Marketers and PR Pros
August 13-15, 2008    eBay Corporate Headquarters, San Jose, CA

AND RAGAN COMMUNICATIONS PRESENT:
Four ways to register
1  Call 800.493.4867

2  Fax the registration form  
to 312.861.3592

3  Browse www.ragan.com/ebay08 

4  Mail the registration form to  
Ragan Communications 
111 E. Wacker Dr., Ste. 500 
Chicago, IL 60601

Attendee’s name       Title

Organization’s name

Address

City      State  ZIP/Postal code 

Telephone      Fax    E-mail 

Name on credit card 

Credit card number       Expiration  

Lawrence Ragan 

Communications, Inc.

111 E. Wacker Drive, Suite 500 

Chicago, IL 60601 

REGISTRATION choose your registration option (discounts taken from standard price at left):

I’m not a member of Ragan Select. **

  Sign me up for this conference for $1,395. 

I’m a member of Ragan Select. 

  Sign me up for this conference with my Ragan Select price of $1,045. 

** Not a member of Ragan Select? Call 800.493.4867 to find out how you can 
become a member and save $250. 

Register for Pre-Conference workshops • Wednesday, August 13, 2008 • $345 each

Pre-conference workshops (1:00 p.m.-4:00 p.m.)

  How to give employees the social media tools they crave—without giving the 
lawyers a coronary   with Steve Crescenzo

  The intranet of the future: How to remake your corporate intranet to match the 
power of the Web   with Nova Newcomer

  Social media relations: New (and old) strategies for getting your stories told    
with Jim Ylisela

Use this Preferred Customer Code  
to complete your registration.  NSL8

yes! i will attend.
  My check for $ _____________ is enclosed. 
  Charge my credit card:   MasterCard    VISA    American Express   Discover

  Please send me an invoice. 
(Make checks payable in U.S. dollars to Lawrence Ragan Communications.)

registration fees
Standard conference fee:  
$1,395 per participant. 

Ragan Select conference fee:  
$1,145 per member
To qualify for all discounts, you must  
provide your Preferred Customer Code 
when you register. 

Half-day pre-conference workshops: 
$345 each

hotel information
Fairmont San Jose
170 South Market Street 
San Jose, CA 95113 

Phone: 408.998.1900
Fax: 408.287.1648
www.fairmont.com/SanJose

Cut off date: Monday, July 14, 2008

Room rate: $199/night (single or double)

Be sure to reserve your rooms EARLY as hotel 
room blocks fill up very quickly!

We cannot guarantee hotel room at the discounted 
rate after the cut-off date or if the room block is full.

cancellations
All cancellations are subject to a $150 service 
fee (per attendee). Before July 25, 2008, 
you will receive a refund of your payment 
minus the service fee. After July 25, your 
payment will be credited toward a future 
Ragan event, minus the service fee. 
Registrants who fail to attend and do not 
cancel prior to the event are not entitled to 
a credit or refund of any kind. No exceptions.


